


Timberiand

The Timberland PRO"
brand is born

Timberland PRO
introduces Timberland's
signature Direct Attach
waterproof construction

The TITAN'6" boot with
PowerFit™ comfort system
establishes itself as one
of the lightest and most
comfortable boots

inthe market

Timberland PRO launches
in Canada, providing an
array of products that meet
(SA Grade 1 requirements,
including puncture
resistance

The PowerWelt product
family, featuring
Ever-Guard” leather, is

Timberland PRO launches in
Europe, providing footwear,
apparel, and accessories

Women’s boots become
available, constructed
specifically fora woman’s

Timberland PRO’S
comfort platform,

PRO 24/7 Comfort
Suspension” system, is
introduced

W
ANTI-FATIGUE
TECHNOLOGY..

Our exclusive
Anti-Fatigue Technology
isintroduced in the
Timberland PRO
Endurance series

The Valor" series, an
occupational footwear
line aimed at first

responders, is launched
£

First ESD (Electro Static-
Dissipative) product, the
Gorge Multi-Purpose
QOutdoor shoe, is brought
to market

The all-purpose
Hyperion

work hoot is added
to the Timberland
PRO family

Timberland PRO expands
into Middle East and CASA
markets

S

unique fit requirements

Timberland PRO
Boondock series is
launched

The Powertrain athletic
safety shoe is introduced

Timberland PRO®
workwear is
launched

The Ag Boss farm
and fleet series is
released

introduced

Timberland PRO is
awarded the 2015
Footwear Plus
“Excellence in Design”
award

Timberland PRO®
Raptek microfiber is
introduced

Timberland PRO
introduces garments
constructed with high
visibility features suchas
IM™ Scotchlite™ reflective

Timberland PRO® and fluorescent materials

GridFlex s introduced
providing increased range
of motion

TIMBERLAND PRO"

GRIDFLEX
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PROGRAM OVERVIEW | HISTORY AND HERITAGE PRODUCT AND TECHNOLOGIES MEDIA

INTRODUCTION 1O
PARTNERSHIP-AT-WORK

Timberland PRO recognizes that every company’s safety footwear needs are
unigue and is committed to providing best-in-class products and a seamless
experience throughout every step of the process. Whether your company has an
existing program in place or needs to build a program from the ground up,
Timberland PRO’s Partnership-At-Work safety footwear solution will help you
implement a successful platform based on your company’s needs.

—
() "

Our global network of preferred Timberland We offer a broad range of products built Timberland” products are warrantied to be
PRO authorized retailers will fulfill your with your employees’ safety, comfort, and free of defects in material and workmanship
employees’ footwear needs in retail stores, satisfaction in mind. for 12 months from date of purchase.

on-site with shoemobile trucks, or online
through secure web portals.
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HISTORY AND HERITAGE PRODUCT AND TECHNOLOGIES MEDIA

SERVICE
SOLUTIONS

PREFERRED RETAILERS
Our global network consists of authorized dealers
identified by Timberland PRO as preferred because
of their comprehensive industry and product
knowledge, commitment to high levels of service,

.
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and fulfillment capabilities.
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OUR LIST OF AUTHORIZED DEALERS SPANS THE GLOBE,
WITH NEW MARKETS BEING ADDED ALL THE TIME.
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PROGRAM OVERVIEW | HISTORY AND HERITAGE | PRODUCT AND TECHNOLOGIES MEDIA

PARTNERS
IN GROW TH

Timberland PRO’s growth has been supported by VF
Corporation (NYSE: VFC), which acquired Timberland
in 2011. As one of the leading footwear and apparel
companies in the world, this partnership has helped
position Timberland PRO for continued growth and
advancement toward becoming the #1 safety footwear
and workwear brand in the world.

POWERFUL BRANDS.
POWERFUL PLATFORMS.
ONE VF

V]

ORGANMIZED IM

REVEMNUE QUTSIDE
THE U.S.

ASSOCIATES WORLDWIDE

DIVERSE
PORTFOLIO

$12B

GLOBAL REVENUE

CULTURE

LEARN FROM THE PAST,
LIVE IN THE FUTURE

YOTWEAR AND
ES BRAMNDS
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VF’s GLOBAL SUPPLY CHAIN BY THE NUMBERS

i

80+ containers

shipped every day

[ = A
- A®A
World’s largest

maker of jeans

\

ad:

29,500

associates working
in VF’s supply chain

~

distribution centers
globally

-l

Largest footwear

producer in the Caribbean

&

o, VF uses approximately
1% of the worldr’s cotton
annually

o

Largest garment
producer in Mexico and
Central America

Y
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1,000+

contractor facilities and 24 owned

manufacturing facilities globally

VF BRAND PORTFOLIO

Timberlan
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let’s go
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Lee
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Vil Wrangler
WORKWEAR
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PROGRAM OVERVIEW | HISTORY AND HERITAGE | PRODUCT AND TECHNOLOGIES MEDIA

COMMITTED TO
INNOVATION

VF GLOBAL INNOVATION CENTERS
PURPOSE

VF’s mission is to create a robust, non-stop pipeline
of products and performance technologies that get
deployed as adoptable platforms across the entire VF
brand portfolio. With “needle-moving” innovations
coming to life by world-class talent, VF’s global scale
of capabilities far outreach what individual brands
can accomplish.

VISION

< (4 \\ //
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-

BIG INNOVATION BIG STORIES BIG BRANDS
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At VE we define technology as something new that creates value. Our goal is to
shape the future through new technology platforms, using best-in-class processes
and collaborative networks to accelerate the growth of our brands.
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STRATEGISTS - \ S MANUFACTURING
7 (&
bk I
PRODUCT CHEMISTS
DESIGNERS
nmunnnn KINESIOLOGISTS
mwmu.

VF GLOBAL INNOVATION CENTERS
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TIMBERLAND
VALUES

Timberland has always been passionate about the
outdoors—providing high-performance products that
stand up to the demands of the most rugged users and
the harshest conditions. Our commitment to corporate
social responsibility is deeply ingrained in our culture and
everything we do. Our core values of humanity, humility,

integrity, and excellence are further demonstrated through
our employees, who volunteer and give back to their
communities through the 40 paid service hours they
receive from Timberland each year. In fact, Timberland
employees have served one million hours and counting
since our Path of Service™ program was implemented.

T TIMBERLAND PRO PARTNERSHIP-AT-WORK

@ CLIMATE

PRODUCT

FACTORIES

SERVICE

TIMBERLAND PRO PARTNERSHIP-AT-WORK 12
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PROTECTIVE
FOOTWEAR
ASSORTMENT

Timberland PRO® work boots are developed for industrial
professionals with a sharp focus on the environments in
which they work throughout the day. All products are
fleld-tested to ensure they deliver the comfort, durability,
and performance end users require. Timberland PRO®
products are engineered for industries such as
manufacturing, construction, oil and gas, mining, automotive,
railroads, agriculture, food production, and public safety.

Our broad assortment of products also meet or exceed
ASTM, CSA and EN ISO Safety Standards.

13 TIMBERLAND PRO PARTNERSHIP-AT-WORK

FOOTWEAR ASSORTMENT HIGHLIGHTS

OVER 200 STYLES OF FOOTWEAR

WIDE RANGE OF SILHOUETTES, SIZES, AND WIDTHS

MEETS OR EXCEEDS SAFETY STANDARDS leh @ (€
FOR ASTM, CSA, AND EN ISO
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PROGRAM OVERVIEW  HISTORY AND HERITAGE MEDIA

TIMBERLAND PRO
TECHNOLOGY AND s(-:réM (;%!
PERFORMANCE o

Our relentless pursuit of innovation, coupled with our access to industry WITH EACH STEP WHILE RETURNING ENERGY BACK TO THE FOOT IN
experts, allows us to bring better-performing products and technologies KEY ZONES, PROVIDING MORE STRENGTH AND STAMINA AT WORK.

to market. This commitment to continuous improvement has resulted in
many of our team members sitting on the governing boards of the ASTM
and CSA safety footwear committees.

RN COMPOSITE ALLOY STEEL WATERPROOF WATERPROOF :% - MOLDED
[ 1) [ 3 (1) [ 1) 6 ) , (ONES
collapse and return
| for all-day
SAFETY TOE SAFETY TOE SAFETY TOE SAFETY TOE LEATHER MEMBRANE INSULATED ) N omfort 4 I:'AI'I[)ESI(!)ILAEL
absorbs shock and
returs energy A
ALL ELECTRICAL ANTIMICROBIAL ABRASION PUNCTURE- “
HAZARD E s D {_\}— RESISTANT RESISTANT
RESISTANT TPU SOLE PROTECTION ODOR CONTROL EVER-GUARD" OUTSOLE .
results in less material,
meaning lighter
footwear
n{:ﬁlsuur T0 RE gg*x NT MH"E f BLOOD-BORNE SLIP-RESISTANT INDEPENDENT PROTECTIVE - Designed to keep you energized when on your
™ £ % @ | |lsp
N \v i luun EH \ } * Recommended for those who spend most of their
BARNYARD PATHOGEN SUSPENSION —— ; ;
ELEMENTS SOLE PROTECTION GRIPMAX SOLE NETWORK™ THREAD day standing or walking.

* Innovative design minimizes impact through

shock-absorbing cones that compress and rebound

TRe TEEUENERGY POWERF/ T to maximize support and reduce foot fatigue. % AMFA“GUE

d -i- } : ; ” Q COMFORT SYSTEM « Contoured insole provides maximum support at key TEEYHNOLUGY‘
-

pressure points and impact zones like the heel and
SLIP
MET GUARD RESISTANCE ABSORPTION

ball of the foot.
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A
ANTI-FATIGUE
TECHNOLOGY.

TIMBERLAND PRO PARTNERSHIP-AT-WORK

PRODUCT AND TECHNOLOGIES

CASE STUDIES

ANTI-FATIGUE TECHNOLOGY

VALOR™ TACTICAL/DUTY FOOTWEAR

WARRICK SMELTING BOOT

CONSUMER
SATISFACTION

Timberland PRO invests heavily in market research to monitor consumer
satisfaction across our full product line. Listening to consumer feedback is the
only way to truly know how our products are performing. We launched an ongoing
consumer satisfaction study in 2009 and, to date, we’ve received feedback from
over 100,000 Timberland PRO consumers. Here are some testimonials that tell us
we’re succeeding in providing consumers with exactly what they need—comfort,
durability, and performance.

TESTIMONIALS

“This boot is really light and very comfortable. | feel like I'm wearing an expensive pair of sneakers
at work, where leather safety-toe boots are required. This pair of boots is the most comfortable I've
worn in the past 30 years and I'm on my feet for at least 12 hours per day on concrete and steel. | will
continue to purchase this boot.”

“This is a great shoe. They are nice and light with no break-in required.
The leather is soft. This is at least my eighth pair. | wear them in a factory
and put on a lot of miles.”

“I've had my pair for about five years now. | just can’t throw them away. They’re the most comfortable
boots I've ever owned. I've traveled with my Titans for work to India, Cuba, and Portugal and they’ve never
let me down—so much so that I bought three pairs that are still sitting in boxes, because my current pair is

still going strong”
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PROGRAM OVERVIEW  HISTORY AND HERITAGE = PRODUCT AND TECHNOLOGIES

MEDIA

Timberland PRO runs a strong North America media campaign
each year that is designed to engage consumers through storytelling.
While our campaigns have traditionally focused on footwear, Fall
2017 will mark our first-ever head-to-toe campaign. We will build
off the strength of previous campaigns and aim to reach our
consumers in places where they spend time. Our comprehensive
approach includes TV, radio, digital, mobile, and social.

MEDIA

TIMBERLAND PRO VIDEO LIBRARY

WWW.YOUTUBE.COM/TIMBERLANDPRO EJ
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Timberland, %, Timberland PRO, the PRO logo, Titan, PowerFit, the PRO 24/7 logo, PRO 24/7 Comfort Suspension, Ever-Guard, the Anti-Fatigue
Technology logo, Valor, Path of Service, ISN, Independent Suspension Network, and the ISN logo are trademarks of TBL Licensing LLC. Vibram, the
yellow octagonal label, Fire&Ice and the Fire&Ice logo are trademarks of Vibram S.p.A. 3M and Scotchlite are trademarks of 3M. All other trademarks
or logos are the property of their respective owners. © 2017 TBL Licensing LLC. All rights reserved. PRO50531
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FOR MORE INFO:

TIMBERLAND PRO

TIMBERLANDPRO.COM
CUSTOMER SERVICE:



